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2"Y TEM CONFERENCE on
"Local Development: Innovation, Tourism and Place Branding"

Bard (AO) - 7 - 8 June 2018 - CUP B66D17000020005

The University of Aosta Valley and the University of Savoie Mont Blanc are pleased to announce the second
TEM Conference on local development: innovation, tourism and place branding. The event, organised by
the Transborder centre on Tourism and Mountain Economies (TEM), aims at gathering together scientists
coming from different fields such as economics, marketing, business administration, and law.

Scholars interested in the event are invited to submit an abstract to www.xtem.org by 15 April 2018.
Selected abstracts will be notified to the authors by 27 April 2018. The conference will be held at
Forte di Bard (Bard, Italy), one of the best examples of early 1800 military strongholds. The
participation to the conference is free but accommodation and meals are excluded. During the event,
it will also be possible to visit the fortress and its current art exhibitions. Moreover, participants could
try bouldering, a form of rock climbing that is performed on small rock formations or artificial rock
walls without the use of ropes and/or harnesses.

For more information regarding the registration procedure, visit www.xtem.org or contact TEM@univda.it.

The programme of the Conference is listed in the table below.

Thursday Friday Saturday
07 June 2018 08 June 2018 09 June 2018
10.00-10.30 Welcome coffee
10.30-11.00 Opening ceremony Round table
11.00-12.30 Plenary 1 Parallel 4
Informal visit
12.30-13.30 Lunch Lunch*
13.30-15.00 Parallel 1 Parallel 5
15.00-15.30 Coffee break Coffee break
15.30-17.00 Parallel 2 Parallel 6
17.00-18.30 Parallel 3 Technical Visit
18.30-20.00 Bouldering
20.30-22.30 Gala dinner
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. PLACE BRANDING AND DESTINATION MANAGEMENT;

. LANDSCAPE, CLIMATE CHANGE, WILDLIFE INTERACTION AND LOCAL ADAPTATION IN TOURISM;

¢ SUSTAINABLE INNOVATION: TRANSPORT, MOBILITY AND SHARING ECONOMY;

. LEGISLATION FOR SUSTAINABLE INNOVATION;

¢  CIRCULAR ECONOMY AND PROMOTION OF TERRITORIES;
. HEALTH CARE, TECHNOLOGY AND RESCUE IN EXTREME AND WILD AREAS;

*  GASTRONOMY, WELLNESS AND CULTURE;

. BIG DATA FOR REGIONAL DEVELOPMENT AND INNOVATION;

¢  CULTURAL ITINERARIES: RESEARCH AND INNOVATION;

. HERITAGE AND INNOVATION, RESILIENCE AND COMPETITIVENESS IN MOUNTAIN REGIONS;
¢ COOPERATION STRATEGY, MULTI-LEVEL GOVERNANCE, PUBLIC-PRIVATE PARTNERSHIP AND SMART SPECIALIZATION;
¢ ADVENTURE TOURISM AND WATER SPORTS: OPPORTUNITIES AND CHALLENGES.
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